


A19100Y

AnAngsulsznna
unagUiLEvng
unf 1 uni
1.1 ANdlany
1.2 NagNg
uni 2 ANNAARINNTTN

a o‘

2.1 mmwgmmumm%?wuw
22 @:LLﬁiﬂu‘ﬂqm’&ﬁMm‘i‘Na}‘ﬂ?ﬁldﬁuﬁ
2.3 N19APNTUANINUAINTULDIGARNMNTTH
und 3 n93tAgzriqaauds aneau lansuazaldssn
3.1 nsawasnzidilasaniglu (Strength & Weakness)
3.2 n3alAsziitladaniauan (Opportunities & Threat)
UNf 4 NFITUARIARAZNITILATITIHA
4.1 N1II[LURAA
4.2 gunansiNy
UNA 5 WHUNITAANA
5.1 TmgUszasAnIanIIRAn
5.2 ngullnnung
5.3 N13INANUUUHARATT
5.4 NAYNENINITAAIA
NARATUI
Fall
FAINNNITAAINUUNE
N1IEUATUNNTAANA
LN 6 WHUNMTHAR
6.1 NIIINURUNTHES
6.2 NIINUHLNNTIABNITAY
6.3 NIINUHUABITLINSZLALNNTHAR
6.4 ununslildundealowmes
6.5 N1IAARINIINTE
6.6 NMaAUARANLNANUVTaGesdY

6.7 WHUNITRNALFAEANT Men’s Stuff

> O g w W W N

10
13
13
14
16
16
18
21
21
21
23
24
24
28
32
35
40
40
43
44
46
47
47
47



A5y (AiD)

UUN
uni 7 Angumsuazlasaadnedem 49
UNA 8 uNuNTRU 51
8.1 ulaunan1aRu 51
8.2 ultunemaydndndny 52
8.3 annAzulun1s9AieuNIIRY 53
8.4 NNFAAIITUNNNITRY 56
8.5 nsATziANaauln (Sensitivity Analysis) 56
uni 9 mMsusziiuuazAILAN 58
UnA 10 WHURNLAY 60
ANARUIN 63
MIANUAN N NFINEUN LAYNNTIANG 64
NVAKLIN U LWLLFALNNN 70
NIAKUIN A NANTIAE 75
nARWIN € selaunisliRnurestddm W fuees aarn 89
ANARUAN A: NTUTTHNTUNNTRUNTEILNANNARABIANT 40,000 LA 94
AARUIN B NTUIENUNTLNNTRUNTERANADALANT 50,000 LaN 100
AARUIN T NTUTZHIUNITILNNTRUNTTLANWLAIENT 30,000 LA 104
AAEWIN T LaULRNS 109

UTTUIUNTH 110



nnAnssulsznA

NNIAANINIUNUEINA Men's Stuff liFuandaamasanyarananalie Lé’mﬁwﬁ'ﬂm'*ﬁfﬂgﬂmﬂwﬁﬁaﬁuﬁ
ATy WwthieauaiS7 war Web Site F147) dodugWnsatuayumeinudeyalunsdariunugsia sud
nquifisudunsenun uazdmihfilannaiiniemnadsmeuazdnn Ay MBA uuanendasssuranimesiuag
ANazanlunsinsaranuatanstiaslsauiuAuaRiAas ANIAaen

AnizfSaTuNLgiareteLnszannguietvtnTufawmuLssmnsluanngawauns wanIAINAR

& o o = YA 4q9 ) - .= A aa v ~ o
Winlunnedpiuaugananiell  aqliaudnieduaten  wasdundaaavinanlunislideyanidulssTumidauny

ganaaiiuil

©

3

Tun1sdanIuaugsnanisl Aunansdilszanamuentigaaansuaznsinyd seaulsnynninumanande s
Aaas  laanisliauuen  sautsianEneussauzwwnaiiiulssTamllunmunugsia  Tnaenizetines
812198 A9.af9h wonsnnl FaduanansdniEneveanisdnrinunugstanisiuas liauusiinasnssezioaaa9nig
° a d” v ZJ/ 1 a’l’ KX Y a d‘ % a a e—al é’
Munugsnall nianristoeiuus steianaia uazuumieuile inelfunugsialaonuany oo

° 7

winddaunniasla sLuLLmuqiﬁ@'ﬂ AnszBanTnaetianiulnene])
ADUTHAAN
wienadnTul Aadds
WA AU
UIENNA AWANIA

WIENEIRUAT THHUT A



v a

unagUeusug

13 W5 Juwef aie duusininanineans Varety n1aaenlvaunidrzesdudnluniraslasongu
AraasaulidangugnAnimnaldetnllssd@nsnm nelfmenestinaans “Men's Stuff” asndlusaiingyn
15 Ju uazuanWidruiudaeeny 18 fs 42 U maluwaangamnumiuns fosilamfinsaiuauseInIsuasmaot

a Y o o 1 L7l dl a o < o c 9o o
auaangAnssnnslddamlszanduresngugauii g fathvaneeessdim WE Juwed ain lusveznan 5
1 Aadiacfiann@nanuou 25,000 Ay wasdisgldanalusonilseanns 30 duum

Tugnaunssneluwanlull 2544 Hyarn 48,387 duum HAnadvlaauannt 2543 dsznns 5% @9

-

i | . o v o £ oy I
taaluvnvatalssnn OLW;I{N’JuLL‘LI\‘]‘VI’NﬂWi‘ﬁ]@’]m@ﬁ@ﬁ‘ﬂ‘ﬂﬂ@iM@WMﬂ?TN@@IﬂJEMWiﬁLLﬂ nevianl BeNAULLNDS

'
=S =) & = 1

61% 999AINLTURDRINNNU TN 24% LHANA1TUNDIFD RINNWLNENDENUALINUINNNAAIMNINITAAA

al

dsznnn 11,288 dunn Tnautieandy 2 dou AswlideNun T9A0989UULNNINNIAAIAGDY 76.58% Tu

Puriineansidonute 23.42% (Usznns 2,823 & mun) taganldanalammundiumideiaidyaAanasaint

2543 dszanmy 12% vise 1,180 A Tuaned T 2544 AnldanaTnsoundunsfineansinsaenasoiaa

D9 17% vive 404 §ruum Wedeudutl 2543 annsdiaszineladaniauenuegnaIinssnaefeiad ulidn
= | o , o > L | > = o . o A

azinsudsiunguus uazlisnnsaleaiunmadinnesgudenelud o 16 sandsdunanissiesesaesdizaings

at9lafimu nisdndgraunssndedainiees Men's Stuff laniafiavdszaupandnials mazarunsalddes

. 4 o o ddf 2 = a2 .

NN aueAe AN lugUuuuzesnisuans Tuanshdedinilugnaivnssuineuianunazifiunig

o 1 7 lﬂJ o 1 v v K 1 P z

mungens dntsuanwEainasazaimisnaielenialunisdnanguidimanalddea

2o ] o 4 9 o a Ao X A =< =
N@@’mﬂﬂmﬂﬂwumﬂﬂugmmﬂﬁ‘wu’m Iﬂﬂqqﬂ@ul@ﬂuuﬁﬂ@qﬂmﬂv@ﬂﬂLuﬂﬂ’]mﬁul@ﬂ@ui@ "TN@JI@FI']@Q\?

a

' v
o

fazatanduandntesianansiu o latemsiiazaaniunsiudinaansie nasadaalusddlifitiu vied
N19U Imﬂﬂ@ﬁ%%ﬂ’]i%\ﬁ’]ﬂ’] Men's Stuff asldnagns High-Value {Hun1snmuadnsAluEUNAINAIINAINITT
Tunnaddengatimanedidadlasongeniy u@nmnﬁﬁﬂﬁﬁmsm%Lm'pﬁm‘[.mwmﬂLﬁ'@mmmﬁﬁﬁ@nﬁumq
nanaIABL 7 LRLG

Uidn W3 Jwmed |anrn "Lﬁﬁumnuﬁwmﬁmqu 4 ANULW Tmﬂ%ﬁumnuﬁmummnmumméﬁﬂﬁju

o

HARIUARALWNUNIAINU 59.42% wariyariilaqiugnizessumdu 6,352,488 um



=
unn 1

unun

a o o

FAUTEN 1310 Wi5umas aniin

The Four Wonders Company Limited

1.1 Adany

ANAARAINGINA
HARTREANT Variety NEfunuundenu uazilundeluwnn@anlusiunidnaes@ud
AdeiAd (Vision)
yuiudelamonlugluuuresiinaarsiannsadidanguitunnaldateiidss@nanaw
WusNA (Mission)
@ DRI = o A Y 2 Y a o P ~ & . v
dudelawanliunidrres@udnaisodntedizinaliininign uaziiileniineuauesninusienis e
g L7
ngugenuiiviang
g (Goal)

selfanndmaAn T HLarnIsLEN1sIa9LT eI 30 Aulussaviogn 5 1

1.2 naqwé (Strategy)

nNagvszALBsAns (Corporate Strategy)
a o a [~ U g | v o = [ U a o

vmiuleunglunisidmsauiudae Inefidaasie) uA dans@du dhanisnann wasesnanwazed
- e da e A o ] . o 9
HUBIANINNAMNARDIFN HAIRINHAENITINALITYINAY A10170RR LAUBARNI T AL AYIDIaNNILIAR DN

v & Ao oy ya . A A = o

nanseaalaatinggniie uavFEmdaldings Outsource vuluusdauaun lifianudeanginy ieansuulunig
AHB lAun frunieind uazfaiauaednd anvsusEmdaldnagnilunisa¥eiusinmiegania (Strategic

Alliance) iU UEmAaumulnm (Agency) Nuaalnmounliunidnaesm@aioed deluilaqiiv deingenalunisnauny

'
o

O v v = @ v o \ao A
N19a BN LL@t“ﬁ@@‘ﬂ[}ﬁ\’i’] ‘lmm@mmmmmu W:Lﬂummmqmmmm‘wmwmﬁtyiummwwuwimwmﬂ

NagNEszAUgeNA (Business Strategy)

| A !

dll = S & 5 L @ =
agannluilaq uuum'ﬂmimmwwmglwmwmﬂwmQmﬂummmmnma ladrazilufinaansdszinn

q

o A A

s A o \ & . o o v ] . v ' a
21%81%A UTBNHA LLWNVH\?@@V]L‘]JU Variety @qﬁﬁ"ﬂ%?ﬁﬂLWﬁl\‘ilelﬂL@lIeLu[ﬂﬂqm LL@zﬁ‘qﬂiﬂﬂquiumm@\?umﬂ@'ﬁ‘lﬂ@qﬂﬂ'ﬁ‘

Peunlasnnduman UEnasldnagnglunisa¥enannuansing (Product Differentiate) soggtluuunisiduiineans



Variety &ruduganauanns nasas@asnslfainnisanafingans usgaiiunnisany Tueoniiuwdn endanisdy

o = LA

fnaasuanslunisdntienguithunngldiotiendn Wasannnguilhwnnglifeadesiunulunisiude wazaiunsm

afalanialuniaiuinigelutdoeEusuy

nagmgsLsuliiRnIg (Functional Strategy)
a o v dl & -dld 3| a % a wa ' v %
13 liananagnilunisnasiuesdnshilanuidudanisinunisdjiRneusenusieemnisresgnAn

(Achieving Superior Customer Responsiveness) laidnazifluganu viaidrnesdudnasinmonlasfniaenunialy

?ﬁqﬁmﬁﬁﬁr}iwj Fasieluli
H1Ennsmanm
- UIMIANANAUELgNAY (CRM)
- AFNAMNLANENS IR ARAWAZLENNT (Differentiation)
NNEINTTHAR
- Out Source TuREUNIHAATLINIEL Lﬁ'@mmﬁﬁmuﬁumnuﬁmm WAZFIUNUNITHAR
AT EISIT!

- MdRuasuaIndaureaidnzed 100%

TnausazdafinisUszauwanuialiussgingisyasd wadu@endntienguidwnnaesnadlilszangnmn

=

Tngagldnisuamsanuduiusiudeundunguidunnedunagnsuan Aumiacufesnisreanguitvang uay

1engg1ueeng it mnsuuiugiudeyareanguitimanesis esanidgninguiihvanefidaiag wariinisai

1
=

pondNRusiugauluszazanain i audnlapausiaanisaesienu anunsatiiaueinuiinson iunduine
Tupnnudasnisaeanguitimuns ld
s Mye o oo TV A . 4 A s oa
wanaNL3EN FdnTintineatsuanmNan N a9t Aasiiniseene il ludesnisau nlssans
a X ¥ = ! & . \ o ! P )
nwNNEsa Aeansnsndntenguiti s e 1 To 1 Marketing tneiaenissananaléun Direct Mail

way E-mail wlusu



unn 2

ANTNYARIUNTT

24 ANWARRIUNTTHRDRIRNA

Py P = = a = = |
:J;']JV] 2.1 LL@ﬂ\1°1|u’]ﬂmﬂQﬂ‘ﬂ@qﬂﬂ?iN@ﬂImﬂmqqqﬂLﬂ@uﬂﬂ?qﬂN-LﬂﬂquﬁQﬂqﬂu 1 2544 Nﬂuﬂﬂqﬂq
%

48,387 duun Anaiulnauant 2543 dsznns 5% Sedidelumnnnatatszinm Insdouutannaninaingegn

a Il

we9gaavnIsnAalamun Aun Tneviesl Teldauuiiany 61% wee 30,131 i sesaenniu@eReinniegs

a

Uszanns 24% Anluyadn 11,288 duumn wazduduainliun Gny Jdeuumisnisnanalaelszanm 10% vie

q

4,635 311N

Cutdoor Outdo

Ei:;maq Z Transit Cinema gy _nf"‘;S'“
7 1
Magazine 1% Magazine 1%
!

5k Gh

Newspaper SEiSEs
Mewspapar : 18, forit

255

8 TV \
B0 Harl'l\\

10

%

Jan-Nov 2000 = 46,318 Jan-Nov 2001 = 48,387

7U% 2.1 swmresaagmnssudalawaunianfauisuiusasas
(WAITBYA : AC Nielsen (Thailand) Co., Ltd. Ingi CIA Media Innovation

] ' '
A a a '

Flefansanidedeiniifevatafieafegi 2.2 wudiflyadimanimmain Uszanns 11,288 &vum
(W.A. — W.8. 2544) wuinazutsaandu 2 dau ﬁwﬂ’ﬁ@ﬁuﬁ%qmmmuuﬁqmqmimmmg\iﬁq 76.58% szuntu
8,645 Avuum Tuanigitmaansildauuiic 23.42% (Uszanns 2,823 Arunm) uaziflafiansanlasasiBanaznudnlul
2544 pndanalanntunanlidefinsilyaranasaint 2543 Lszanns 12% vide 1,180 &1 luansdl 1 2544

Anldane T NI UN I RALIA1 RNV FUNNAUDS 17% 1178 404 ALy iWameuiul 2543



AT az7 515
: R e
™ Mewvspaper Magazire Cirema Cutcloor Transit
0 Jar-tey 2000 [2 Jarhov 2001

7171 2.2 yaAvasaaanssudaluman
(Lma'd?l"@yﬂ : AC Nielsen (Thailand) Co., Ltd. Imgl CIA Media Innovation

a [-4

2.2 AUINlugAAIUNITHRDAINNN

i
¥ A

4 o a o ' = . ! o = =
mmwmw"luﬁmuuuﬂmagﬂLLuu"lmwaﬂumuLu@m g‘]JLZ\IEJ sraizinan lUNNTean LA ANTNUINENNT

2

uwtinguazassnuieeaniungulngs 16 2 nqu aell

R o o d A @ s Xa oy
1. wiv@efind iewndawlunazsiiluinansaanuraenlualuGesine) ieuwdansudulininsauluusasdu T
drazifli nsiiles iAsegia N9l Asan 3eazdl 2 guluuy Ae

o A A o o = o o A a oo g aAa \ o aa = o

1.1 wivBefinwsedu Geaziiniseenyniu uasmiideninidunfionedng nedy watiad azinnseeniuay 2
1 Ao o A e \ = | a 0o =
70U eIt auendns Ae d19iall 419n1nilies aiAseeia 11949AN uazEW

v A a & o e al o 's o dgj 1 1 a a I'd
1.2 wilidefinaaddanif aziinnseanyndlanif sluuunisiniauesestlamdaulunjasiuludadnsed

dalunyaziiunil@efinwidegsnia i §ann9sedlnnif Uszaanfgsia uituseddand gauasegia



gz

- iludendeudneazinindniegs (High reach) wiu ey wnatled

- HarsNanRvedANilunflsznNATNG (Announcement) ELNNTULAIAIN AFN9ANAULFLUNRARIN T
4 .
(709319 lmal

- g Wruazanleuin misdenuWasintinnseanendne HNunuan

dalFeuasd@aniledaiun Jneilaa
- 3R (Expensive) iszutladefniiudszmalnefidnwadludenszane@aesinlszmna (National
media) Asiiu narTefasmanns FududgonanFlselomnd mazngudiwnnseg luvunuauusisies

. 4 X d s

qa31A1Anszans T lunuingng

% . v A a . Ao No = Y & o

fanu (Audience) wilidafunidugauniusennunn dvsanueen WeauldauiaauszauiBoygen

Hraustpusgldmaudauneligs inliaanziunguidivunng (Target) aasuiiadafniidulyfann
=R

a =

nsgryianlunisldmisdefinviasdiann

o

A a & a = 1 A Y v = = al a a o A
NAANUNNAR (Reproduce) Aldanawilinaans drdeasnisazane@ azlnnazn1snanduaatiede

' ' '
1%

o 1 aa o a o va a v U a g aK a o A
W T lganmsaiuanuluase N lHRuANIAeINNs Aoen nAudas ludanaalnwnn lunlade

~

=)

NN

=)

- wilde AW ldianeuziunissnade (Reference) wazanlafen umia@anuwly e dlam
TN N1as TalpeaeenanmAueuTnaza un NI unan d1ull 1-2 51 Aldvuadaudn Wemeudy
a U o A a & = Aﬂl
Hnegnsuda wldafuwasdilymFaanan

= v A a oo = = o ) . A A N oA . .
FantiaaeNL Wi uvile luandeuan (Major media) #90ARFATNETINIUENULN (Conventional media)

'
aa o e =

=< = o ca A a L A A a
LW?qzﬂu‘Wﬂm'“]z@\ﬁmﬂmqqzuﬂﬂ\ﬁ I‘V]ﬁ“V]ﬁu INE NUNADNHN LAZANUUIADAD LUAEIANT

]

A o

2. Aeflneans (Magazine) tszinmaasiineans vinuimuansnizgauasiasi Ae
2.1 fingansiveda il (Consumer Magazine) Wulingansiauasponuaulawaziiiiunaivedanuialyl

wtieaanidlu 5 sz As
- . , 4 de Ao ae . X .

- Hea19919 (New Magazine) tauamesiiiiuiewmdsinedie T Hanwozadieunannuidemdadnaly

o A a 3 1 a ol a d’l 1 £ o v A a

wilsdefun unisagiling nsdansaldng HillewAeudnaninludunisiies wissgia dan uazns
Anesiall

- fpeansduiuaseuniy (Family Magazine) l@UBEa9s19Ma N UANILISTINNTIAUBIANN AW A9 NA
lTupsauAdy

- UpansdmFugudie (Women's Magazine) l@uaunaNiauasanaulaasiu

10



Tnaansduiugnng (Men's Magazine) lauaunAunauasananlazedgmis
fineansd LA (Children’s Magazine) {luinaaniauaEees1asinge] S uLAnyiseneuas s

A o o o ~ = ~ - @ v
LIANTNTU NAREUNE L?@\TT@\TI?QLTE]H NN RN AT AT

a A o, ' L. . =X a A a T | ' 9 =
2.2 uﬁ]ﬁl@’]?LWﬂN@ﬁuL@lW’]L’ﬂQN (Specialized Magazine) MU NNNRE AN HaARaNNIINaNE T WA ULRE YiTe

a a

' ' =< Ao = = , = = \ =
naulanguuilaniianaula iaueFacluaninlaairnilsedwaziaen auteandlu 6 Usvinn Ae

imaan9n19Liles (Political Magazine) wwaEaanenailessinulasiunils i ayinlen daniian
A a a & = zl/ % d’lv = a e o A |
viramantafiasd doyuimieniaiies vielullaqtiuuarawian wanainiigeainisiansniniidauarinonis
AuAaL s
fineansunlu (Fan Magazine) Wulinaansiiauaisesiiluniontsseuaesgeungulangunils dou
o A a4 o a
WniluFesinn vizeFedlulanistiuig
- 4. - , e A d4 A4 e a4
HnganaineaiLeuesien (Hobbies Magazine) Hlulinaansniaue Faesainesiauzauvaiznazinlu
o4 . A e ads o d e s
gugneizenfusuesien feruindudnsesnismnaunaugeuiveninluaangng uwsdelaifinonilu
UEUBLNNENNE YTBFBINTUIANNFRNIANINETUNURALINTATNGE W NM3naw NM9tnegl
v v ¥ o aso . o X . .
s s zariuiiennaziiudsin nstenuny visauvastaaeiludoulg
Tnaa1s991N19uazNN3A1 (Trade and Professional Magazine) lufinagnsnfiuwaanuivaiisnisun
B9ANTEINA RAAIUNIIN UAZANIANITITN sfaiauanisAunylug matia T5UUR wasimuwIniss
44 Y

bN ﬂQﬂIﬂQﬂU\iﬂquﬂqﬁlﬂﬂﬁ%Wﬁuﬂ

¥ '
a a =R

inean3289U3ENN19A" (House Magazine) ludiaeasiiuiauiauanmineuwasgnAzequssm i

o

cd 0y o A e o & a - a s o ,  aAa e o e,
’JlﬁlqﬂizmﬂL‘W’ﬂlﬁjLﬂumﬂluﬂ?mmuwuﬁ‘]_liﬂw LAURLTANTN ﬂﬂﬂiimmmumﬂumuwmm"ﬂfa\‘m‘ugmu
Wl
a = o . . A Al o o A o a o
URNLIRANTLNEIINUITIEUNTTN (theracy Magazme) LAUALNAIMNNLNEINUNUNIAR UNLALIL LL@quuLﬂJﬂuV}’]"]

a o

11 Basdu unn? wazAIangnd

IR URIRDUALFITNAIYN AD

o P4

Hanwnuzilunainanizngy (Niche market) lanzgusinaldnsaiiumnglidesinisgoyulandiane
poniunesiadlasnnlulingaspeniaunes Sranendesiadlamnnlulineasineaiundes gunan
neafusnfiaslulineansenuaus mazasiulineansazianzngui g lines
tnaanadudnasiounnnuiuasaldnngn wazaviudelsfimundudesinaznedduiinaansay

4

MHNZANNIN
Tnaanslanunuifunisdneda (Reference) \udsngaaivliuazavfiaundunngi litauanslud
Ty Faanan

AuAngnunraenasluiinaa13Niansy (Content) aanpdasnusaeslaatinatmia

1"



JaideaIunadns Aa
- #Anaddesn (Low reach) wanziilunanatanizngy (Niche market) dndiaanisliiniadnniegs
tnaansazlildnianeniangs
~ a | o o Y \ v o ! o o - = &
- nraeFeeralulinedngasldiuads wasdesdesuaiulnennataninuny 3 §Uand D 1 1heu e
v 4 4 - o o d .4. « o s Y
aziuFesrInarasliingasaaduzesmonldwunzaniudusdszinnsdesnisdsenna

(Announcement) 1w NERLNITAR wan wan oy NeensANuiiagiiy

ALUlALATITRY Men's Stuff
d‘ a d’l = ¥ 1 1 1 v 1 a o s
WauBaumeuangtuuuuazidennaasiinaaisuds wuddutslagnseans Men's Stuff laun dneansdmiu
=

1y Y i a P G A ad o o & & a = o o o pRp o .
Esﬁqﬂ VL@LLﬂ URHATT GM UANULTEN ALAN NN HiAtl 1N A Ao utineanssneaau @qﬁﬁuasﬂqﬂmmﬂﬂﬂa@quqqqﬁ N

ANMLNLTZNANL 190 U 99A1 90 L UREIANT Esquire $1AU9EH0L 70 L Larilnedns Boss $1A1 50 LW

ALUININBBNUDI Men's Stuff
AINNINANTNTINGNYNATIITAAINU NGNGNATRITHALATS Men's Stuff avatflunguinaaiu
a A4 oA X - | aa ° \ o oa . = a
Unegnsianizizes Mlemtssinnipeniuilennilneans Men's Stuff digue 1y dnaansvienen Uneans
& a a 3| v d‘ a 1 d” al d” dl Y o a o 2 a 2 ai a
s0eusl Haeasnyin Wwsiu melinsatswantiazinisnanuininsan WiusiEmnidnaes@uAnnieiingss Men's

Stuff W lURARa AT

MEDIA PENETRATION (%)

NATIONWIDE | GREATERBKK | UP-C URBAN | UP-C RURAL
TOTAL (A15 + ALL) (47.0 MB) (8.3 MB) (3.5 MB) (35.2 MB)
TV VIEWED YESTERDAY 85.60% 92.70% 90.20% 83.50%
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518N9 MaLaan
1 2 3
AMUAUNITAANNA (1AN)
setlnet 30,000 40,000 50,000
SEARU 60,000 80,000 100,000
3¢/ 720,000 960,000 1,200,000
91a1 lungas s (L/mEn )
Unuiisnulu (sau 1 uidn) 30,000 40,000 50,000
Unuaasulu (s9u 1 uth) 30,000 40,000 50,000
Unudssuuan(san 1 uti) 27,000 36,000 45,000
M UaNLULLANWTEN (393 4 i) 21,000 28,000 35,000
maluauuuuudsiaeEn@n 20 wn) 24,000 32,000 40,000
seldannniradlaisan (11mn)
setinet 651,000 868,000 1,085,000
SELABU 1,302,000 1,736,000 2,170,000
578/ 15,624,000 20,832,000 26,040,000

A a a N = o v ' A Ao
LELUANANNURAEANT Men's Stuff Lﬂuuﬁ]ﬁlmq?W@@ﬂNqiﬁﬂJ@\?ﬂﬁ\qum@@@Qu‘ﬂ@\j?’]ﬁlvlﬂqqﬂﬂfltmﬁmqmﬂwumu

Hanua luusaztl fatl

2545 2546 2547 2548 2549 2550
% einlasnniinndnazld 75% 80% 90% 100% 100% 100%
2. iﬁ?;lﬁ/‘]_lﬁlu“]

$18N15 $1A1 UIUFNAT Tana selmsalfau
1. i’mii”mm‘ﬂmwmﬁmiaﬁmsﬁ 0.50 W/ 2 30% 30,000
2. sngFanAnTaEaN TN iReY 10,0001 2 30% 6,000
3. Mail List lui/an 10U / e 1 30% 30,000
4. Mail List WARRIRAN 20U / Wi 1 30% 60,000
5. wuzihaus ludluusazpadul 3,000 U 15 80% 36,000
6. LFN199nAIALRIEIUANTIANALAN 1um/ 3 70% 210,000
CREY 372,000

Tneselavianum Uszanaslinntlaz 3%
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nsdsznnnuenldanesing

1.

1.1

AnlFane BuALluNNT8F19E1 TN MWL 1.12 Ay Bailuanldans lunnsnnwAad11na kAT AN

gunsnidinaueudsil

ANldang lun132519811IN9 1 UaU U 400,000 LN

1.2 Argunsnidniinanu

- THeinau, 1fing, wazdianans W81 350,000 L

- gunninaniames 13EU 200,000 LN
A o & A | a

- STULLAZLATANINIANS LATaslngans 1R 50,000 LN

- LATRNENEIANANT Wik 70,000 U1

- wrealdnmgludineudamandu wldu 50,000 U

73 URUAIUIY 720,000 LN

2.

3.

3.1
3.2
3.3
3.4
3.5

ANENANINNTUNLA 120 ANTNENAT ANTNINATAY 180 LN ABLARY $98LTINAUN 259,200U1N5eT)

srazdrynynluniagi 5 1

Y a A
ANRNLAZNULABDY

NITUNIFAANIT mauaz 30,000 U
gamanisene Wauaz 27,000 U
NHENUEENIRATA Wauaz 8,000 LN
NN NAR Wwauaz 8,000 U
WHNIUEENNTEY Wwauaz 8,000 LN

Amuaiinaullas 5% (L 2545 laifinslfuguldunow)

4.
5.

1.1

1.2

7.1

7.2

AU 1 AL
AU 3 AL
AU 3 AL
AU 3 AL

QMU 2 AL

Anldansdninanutusnnivua iimeuay 10,000 U Useldnuusliautlay 5%

Agsrsngtllna Toun Al Artnsdndd a4 Tusniwunlfineusy 40,000 Usieliinvuslda

Uaz 3%

Anldane11n1991 Website www.menstuff.co.th

AnldaneGudlunnsvin Website 47191 10,000 1%
Atingesnideuaz 3,000 um Saeluiwusliuilaz 10%

A ldanalun1snu LA ndeinaa1sans

A lgaalun1snuw

AndraRaniineansmnatiuay 16.50 U Taeluivualiidlay 3%
ANRARINAEIANT

Adndetine gl sealdatiuay 4 un

ArLRsgsnanausuluay 1.50 1w (fa”mwmim'am"umﬁﬂ 20%)

1 £ o 1] a 3| % U
AUNEvtnaaanineulaniaanAnLly 1.5% w9718 lfanAn Taoun
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9. Anlamanaziszaduiuslul 2545 /19w 1,000,000 1w waslull 2546 D4 2550 wiaztliiluanunu
1,500,000 U

10. ANdENdsudssnueasiingay 25,000 U

8.4 NNSAATIZUNINITRY
Tunsdszifiuaaniullifaes Men's stuff azldnistlszinuinissunisRuuardszanninisdmandaunienig
Ruiluszezinnn 5 1 fausideunangian T 2545 At 2550 uagAiamzinanisSusisil
1. naiansviyarniaqiiugnsaesiansenis (Net Present Value: NPV)
lunsamzviyarniaaiiugnizediasanis(NPY) azuanilaqiiugnazes Free Cash Flow ve4iasanis Tas
dunusmeuaneuwuidiethuianisie 20%
2. N3AEFERTNanauwnuinTanng [Internal Rate of Return (IRR)

a¢lins Discount Free Cash Flow Lﬁfamé”mmmm'aumeﬂmiﬂi\mﬁi

o a =) a a ! a v A a
AMnNMINdszinunImmenITNulATaNig Men's Stuff sxaizinan 51 Iﬁ]ﬂN@NNﬁlﬁqu')WU?HWﬂﬂ’]ﬁLmUIﬁmﬂﬂ

NITUARUANMAILN 5 Tudnen 5% siell annsnaguualszanmuniansduldsiai
1. yarduaniaqii (Net Present Value) Winfy 6,352,448 U

2. SATNARBLUNUNITAYY (Internal Rate of Return) 11171 59.42%

8.5 NN5AtAgIzANaaulug (Sensitivity Analysis)

'
Ay o '

Haea N3 Wisueas ande Wluidsmlud uaziineans Men's Stuff fialuiflunidnaasnguitiinanein

1] q

©

o o

Fathy  IiNamTeNLALIassUAN I LduawIaa e s nA I LEENAIASANNUIENIUNNINNINITRY WAL
a 6 a dd‘ v 1 [~ dl v dl a o a v 1 d‘
Banzinianisiy  unsalnangldainslasanldidulimuiiaienisadld  lusneiiddm - Sdununaisetineds
Y dn e 4 L . e -

dusunuasildudsfuniueening ieRarsndinisiseaneldiduldmulszanninis tisnasigiunienistu
warNenINanaULnLasuLlagldetngls

nseaNUUaN N ANTTRetIniill 50,000 Lan
1. yarRuanluilaqtiu(Net Present Value) vinfiu 4,604,584 UM
2. AATHARALUNUNITANW(Internal Rate of Return) iinfid 55.20%

NIEANUNUENN ANYTRaTTnTlL 30,000 Law
1. yarRuanluilaqiu(Net Present Value) vinfiu 3,054,989 Um

2. SATNARBLUNUNITAYW(Internal Rate of Return) winfiu 39.75%
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1. AunIRanm (Marketing)
1.1 msdmazvingldainantamonn
N o A oo — -
anilfFsdn A lawanliluwiunimain daiunishsfiauiuguads sy Circulation 2098AEANT tWIT
Rzl dnaAnTamnAsfesinisliunlasuninsainann wEes1ATeAuTs wazCirculation NaziiaTuWll
BUNAR
1.2 N19998manA (Marketing Research)
a o 3 d’f di a o ! ! % o A
NM9IEAAIAATINAULNG TATzingitlvnng 2 ngusaeiu Ae
1) Amzfszdunissandy  uazanunalaanngudaunidunguidlvung  Tasesnuuuseuninlies
an@naestingans Men's Stuff iivagaunuszAuaunalalufadudn deamnienisdnanmig daiaus
1 a Y v dl ! a 1 dl % a Y o o ‘1{ dl o
wuzsine) AvNaulaluduAAMaslaEuILaTNIduaTNNII AN NIANTBAUANTANTY tNB 1NN
diutlpeguuresiingsns  wazrdsrarueuividves@usnlunsdiudgagduuunislasninuaznisgds
\@INNN9NE
2) AwrziszauaEnalasegluuunigLEnig waztsv@naninaesde lnsasdnluninnsduniwalianzan
. v a Ao v s v A ' ~ o =< '
(Depth Interview) EL3N7LFENIA2esGUATIUNguT uNNeNeae U NsTALANAane lasiagLluuy
nstEnie nMefuilsdaiauauur sautenislianuaavivludiuaesdayain Men's Stuff levianisadaiv

e o o " Y =
nguaNNINTesineans ek lunisliulsegUuuunislitsnig

2. AIUNTHAR (Production)

AuuN1IAR AN A IIuANT 30,000 wanstatinig Tellsiunuieatsioan windu 16.50 U vsiidayadn

Q

Idunisaanisal  wazertiuazfeasdiniafiudagaieiiniiarsananuuiazdnfinilddnazfudunonumung
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MARNUIN

n's Stuff Balance Sheat

sats
Currem Assets
Cash on hand and in banks
Account Recenatie
Shorl Lerm investment
Invenion:
Long Term Assels
Land
Equipment & Building {decorale }
Accum. Depraciation
Total Assels
Linkilities and Owner's Eguity
Liabiilies
Account Payable
Lo&ns
Owmer Equity
Common Stock
Retain aarning

Total Equity and Liabildies

Men's Stuff Income Statement

Revenue
Cost of Good Sold

Gross Prafil
Selling & Admin axpanse
Dapraciation

Earning befora inlerast and laxes
Inlerest Paymenl

Earning before taxes
Income Tax

Met Ineoms

: NM5USENIUNNSIUNITIRUNTAUNANNNL Aad1S 40,000 LAN

2545 2546 2547 2548 254% 2550
1.226.325 1,104,520 895,052 3,421,581 3,753,314 8,272,946
658 75D 1,897,200 1,992,060 2.324.010 2840274 2.562,2a7
1,120,000 1,120,000 1,120,000 1,120,000 1,120,000 1,120,000
112,000 336,000 5&0,000 54,000 1,008,000 1,120,000
4,119,400 4,690,258 4,343,164 9,504,033 14,050,902 18,108,179
B86,250 2,270,400 2,391,582 2,480,580 2,653,507 2,706,363
4,000,000 4,000,000 4,000,000 4,000,000 4000000 4,000,000
=7 76,850 =1,3080,142 2,049,418 3,013,433 7,457,354 12,401,816
4,119,200 4,850,258 4,242,184 9,504,033 14050902 19,108,179

2545 2548 2547 2548 2325 2550
7,908,000 22,766,400 23,904,720 27.586,840 29,283,282 30,747,446
7,170,000 18,163,200 19,132,656 19,924,796 20,828,060 21,650,901
35,000 4,603,200 4,772 064 7,064,044 B,455222 9,096,545
2,626,175 4, (360,696 5,007 863 5,204,123 5,388,274 5,540,509
112,000 224,000 224,000 224,000 224.000 112,000
<2,003175 -481,496 -458,758 2,535,622 2,E52.948 3,443.086
-2,003,175 461,458 459,799 2,535,922 ,E32,048 3,443,500
o 4] o [+ 738,320 1.033.196
-2,003,175 -4B1, 4806 -459,799 2,635.002 2,126,628 2,410,790
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=y
ailen’s Stuff Cash Flow

shln Flow
1 Revenue
Others Revenue
Imvesiment
Lo@ns
G’dal Cash |n Flow
[ﬂash Qut Flow
Variale Expenses
Zalling & Admin expense
Cost of good sold
Sum of Variale Expenses
Fized Expenses
Land
Bullding { decorate | & Equipment
Sum of Fixed Expenses
Income Tax
Loans
Imerest Paymenl
Dividend
Total Cash Out Flow

Ending Cash Flow

Jen's Stuff Financial Summary

I Bgvenue

» BT

| el income
Io. of shares
Earning Per Share
Feidend paid

Jvidend Par Shara

2545 2545 2547 2548 2549 2550
7,246,250 21,527,050 23,609,850 37656830 29167079  30,625432
4,000,600

11,246,250 21,527,950 23,809,860 27,550,630 20,167,079 30,625,432
2,826,175 4,860,656 5,007,853 5,204,123 5,368,974 5,540,558
6,273,750 16,789,050 19,011,474 1G,B257T8 20,715,152 21548048
8,854,625 21,848,746 24,015,337 25,029,901 76,083426 27,088,805
1,120,000
1,120,000 0 0 o 0 0

a 0 o o 736,320 1,033,196

10,019,925 21,649,746 24,019,337 25,028,801 28,818,746 28,121,801
1,226,325 -121,796 209,477 2,526,529 2,347,333 2 503,632

2545 2546 2547 2548 2549 2550

7,805,000 22,766,400 23,904,720 27,580,840 29,263,262 30,747,446
2003175 451,486 459,793 2,535,922 2,862,948 3,443,586
2003175 481,496 -453,799 2,535,922 2,126,628 2,410,780
AD,000 40,000 40,000 40,000 40,000 40,000
-50.08 12,04 11,49 £3.40 53.17 8027 .
i} i o a 0
i] 1] o 4] [i] 0

o.
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Man's Stuff Production cost
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Selling & Administrating Expense

Nation Expenses
saries

rent for office
Advertising expense
lity expense
Commission

Office expense
Website expense
Others

Expenses

2545 2546 2547 2548 2549 2550
400,000 960,000 960,000 960,000 960,000 960,000
40,000 40,000 40,000 40,000 40,000 40,000

16.50 17.00 17.50 18.03 18.57 19.13
6,600,000 16,315,200 16,804,656 17,308,796 17,828,060 18,362,901
5000 10,000 15,000 18,000 22,000 25,000

4 4 4 4 4 4
200,000 960,000 1,440,000 1,728,000 2,112,000 2,400,000
20% 20% 20% 20% 20% 20%
1.50 1.50 1.50 1.50 1.50 1.50
120,000 288,000 288,000 288,000 288,000 288,000

250,000 600,000 600,000 600,000 600,000 600,000

7,170,000 18,163,200 19,132,656 19,924,796 20,828,060 21,650,901
2545 2546 2547 2548 2549 2550

1,050,000 2,100,000 2,205,000 2,315,250 2,431,013 2,552,563
129,600 259,200 259,200 259,200 259,200 259,200

1,000,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000
240,000 494,400 509,232 524,509 540,244 556,452
118,575 341,496 358,571 418,333 439,249 461,212
60,000 126,000 132,300 138,915 145861 153,154
28,000 39,600 43,560 47,916 52,708 57,978

2,626,175 4,860,696 5,007,863 5,204,123 5,368,274 5,540,559
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Man's Stuff Financial Ratio

Short - Term Solvency
Current ratio
Quick ratio
Activity
Total Asset Turnover
Receivables Turnover
Average collection period
Financial Leverage
Debt ratio
Debt to Equity ratio
Equity multiplier
Profitability
Net profit margin
Gross profit margin
Net return on assets
Gross return on assets
Return on equity

Retention ratio

Men's Stuff Salary Planning

Director (1 * 30,000)
Manager (3 * 27,000)
Production Staff (3 * 8,000)
Marketing Staff (3 * 8,000)
Financial Staff (2 * 8,000)

Grand total of Salary

2545 2546 2547 2548 2549 2550
2.10 1.32 1.21 2.31 3.15 4.00
2.10 1.32 1.21 2.31 3.15 4.00
1.92 3.79 5.18 4.03 2.48 1.00

12.00 13.36 12.29 12.92 12.29 12.29
30 27.32 29.69 28.24 29.69 29.69
0.22 0.46 0.55 0.26 0.18 0.18
0.28 0.87 1.23 0.36 0.23 0.23
1.28 1.87 2.23 1.36 1.23 1.23

-25.34% -2.11% -1.92% 9.09% 7.26% 7.82%

-25.34% -2.11% -1.92% 9.09% 9.78% 11.20%

-48.63% -8.02% -9.96% 36.63% 18.03% 14.50%

-48.63% -8.02% -9.96% 36.63% 24.27% 20.70%

-62.15%  -12.36% -20.12% 56.58% 22.99% 17.20%
0.39 2.87 4.46 1.19 3.52 5.00

2545 2546 2547 2548 2549 2550

180,000 360,000 378,000 396,900 416,745 437

486,000 972,000 1,020,600 1,071,630 1,125,212 1,18

144,000 288,000 302,400 317,520 333,396 350,

144,000 288,000 302,400 317,520 333,396 35

96,000 192,000 201,600 211,680 222,264 23

1,050,000 2,100,000 2,205,000 2,315,250 2,431,013 2,55
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Monthly Cash Flow T 2545
In Flow

evenue

Others Revenue

Investment

Loans

Cash In Flow

Out Flow

Variable Expenses
Selling & Admin
Cost of good sold
Inventory

Sum of Variable Expenses

Fixed Expenses
Land
Building (decorate)
Equipment
Sum of Fixed Expenses
Income Tax
Loans
Interest Payment

Total Cash Out Flow

Ending Cash Flow

7 8 9 10 11 12
0 0 1,581,000 1,581,000 1,581,000 1,581,000
4,000,000
4,000,000 0 1,581,000 1,581,000 1,581,000 1,581,000
175,000 175,000 175,000 175,000 175,000 175,000
0 1,254,750 1,254,750 1,254,750 1,254,750 1,254,750
175,000 1,429,750 1,429,750 1,429,750 1,429,750 1,429,750
1,120,000
1,120,000 0 0 0 0 0
0 0 0 0 0 0
1,295,000 1,429,750 1,429,750 1,429,750 1,429,750 1,429,750
2,705,000 -1,429,750 151,250 151,250 151,250 151,250
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Men's Stuff cash flow from operation

Cash In Flow from operation
Revenue
Others Revenue

Total Cash In Flow from operation

Cash Out Flow from operation
Variale Expenses

Selling & Admin expense

Cost of good sold
Sum of Variale Expenses
Fixed Expenses

Land

Building (decorate) & Equipment
Sum of Fixed Expenses
Income Tax

Total Cash Out Flow from operation

Ending Cash Flow from operation

IRR =
NPV =

Ke =

2545 2546 2547 2548 2549

7,246,250 21,527,950 23,809,860 27,556,830 29,167,079

2550

30,625,432

7,246,250 21,527,950 23,809,860 27,556,830 29,167,079

30,625,432

2,626,175 4,860,696 5,007,863 5,204,123 5,368,274
6,273,750 16,789,050 19,011,474 19,825,778 20,715,152

8,899,925 21,649,746 24,019,337 25,029,901 26,083,426

1,120,000 0 0 0 0
1,120,000 0 0 0 0

0 0 0 0 736,320

5,540,559
21,548,046

27,088,605

0
0

1,033,196

10,019,925 21,649,746 24,019,337 25,029,901 26,819,746

28,121,801

-2,773,675 121,796  -209,477 2,526,929 2,347,333

2,503,632

Terminal Value =

59.42%
6,352,448

20.0%

17,525,423

Growth of Cashflows after 2550=5%
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NMANUIN R ©
Men's Stuff Balance Sheet

Assets
Current Assets

Cash on hand and in banks
Account Receivable

Short term investment
Inventory
Long Term Assets
Land
Equipment & Building (decorate)
Accum. Depreciation
Total Assets
Liabilities and Owner's Equity
Liabilities
Account Payable
Loans
Owner Equity
Common Stock
Retain earning

Total Equity and Liabilities

Men's Stuff Income Statement

Revenue
Cost of Good Sold

Gross Profit
Selling & Admin expense
Depreciation

Earning before interest and taxes

Interest Payment
Earning before taxes

Income Tax

Net Income

N15USENNNISIUNISTIRIUNSINNNILALIF1S 50,000 LAN

2545 2546 25647 2548 2549 2550
1,223,788 1,621,959 1,487,740 4,022,343 5,920,293 7,687,322
794,375 2,287,800 2,356,434 2,696,808 2,777,712 2,861,043
1,120,000 1,120,000 1,120,000 1,120,000 1,120,000 1,120,000
112,000 336,000 560,000 784,000 1,008,000 1,120,000
4,249,950 6,315,717 5,891,914 11,077,493 14,730,298 18,235,680
1,106,250 2,789,250 2,925,728 3,040,499 3,169,634 3,289,200
4,000,000 4,000,000 4,000,000 4,000,000 4,000,000 4,000,000
-856,300 -473,533  -1,033,814 4,036,994 7,560,664 10,946,480
4,249,950 6,315,717 5,891,914 11,077,493 14,730,298 18,235,680
2545 2546 2547 2548 2549 2550
9,532,500 27,453,600 28,277,208 32,361,694 33,332,544 34,332
8,850,000 22,314,000 23,405,820 24,323,995 25,357,074 26,31
682,500 5,139,600 4,871,388 8,037,699 7,975,470 8,01
2,650,588 4,931,004 5,073,450 5,271,215 5,429,013 5,59
112,000 224,000 224,000 224,000 224,000 11
-2,080,088 -15,404 -426,062 2,642,484 2,322,457 2,31
-2,080,088 -15,404 -426,062 2,542,484 2,322,457 2,31
0 0 0 6,279 696,737 69
-2,080,088 -15,404 -426,062 2,536,205 1,625,720 1,63
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; n's Stuff Cash Flow

sh In Flow
" Revenus
Others Revenue
Invasiment
Loans
Total Cash In Flow
Cash Out Flow
Variale Expanses
Selling & Admin expense
Cost of good sold
Sum of Vanale Expenses
Fixed Expensas
Land
Building { decorate ] & Equipment
Sum of Fixed Expenses
Ingome Tax
Loans
Interest Payment
Dividend
Telal Cash Out Flew

Ending Cash Flow

Men's Stuff Financial Summary

Revenue

EBIT

Mel incame

Mo. of shares
Earning Fer Share
Dividend paid

Dividend Par Share

2545 2547 2548 2549 2550
8,738,125 25,960,175 28,208,574 32,021,320 33,251,840 34,249 180
4,000,000

12,738,125 25,960,175 26,208,574 32,021,220 33,251,640 34,249,189
2,650,588 4,931,004 5,073.450 £271,215 5,429,013 5,594,335
7,743,750 20,631,000 23,260,243 24,200,223 25,227,939 26,194,058

10,394,338 25,552,004 28,342 793 29 460,438 30,656,853 31,788,392
1,120,000
1,120,000 0 i} a 0 a

4] [#] o 6,279 506,737 683,768

11,514,338 25,562,004 28,342,793 29,485,717 31,353,890 32,482,160
1,223,788 196,171 -134,219 2,534,603 1,897,950 1.767.028

2545 2548 2547 2548 2545 2550

9,532,500 27,453,500 28,277,208 32,361,694 33,332,544 34,332,62.
-2,080.,088 15,404 -426,062 2,542 484 2,322,457 2.31258
2,080,088 -15,404 -A26,062 2,536,205 1,625,720 1.618,7% '
|
40,000 40,000 40,000 40,000 40,000 40,00 -
)
52,00 -0.39 -10,65 B3.41 40,64 40.¢
1] o ] [n} o
¥} 0 0 1} o
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en's Stuff Production cost
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Men's Stuff Financial Ratio

$hart-Term Solvency
Current ratio

Quick ratic

Pelnity

Tolal Asset Turnover
Receivables Turnover
Average collection period
Fnancial Leverage
Debt ratio

Debl to Equily ratio
Equay mullipiar
Profatility

Mel profit margin

Gress prolil margin
Mel return on assels
Gross refurn on assals
Relurn on equity

Ratention ratio

2545
500,000
50,0900
16.50
8,250,000
5,000
4
200,000
20%
1,50
150,000
260,000
8,850,000

2545

1.82
1.82

2.24
12.00
a0

0.26
0.35

1.35

-21.82%
=21.82%
-48, 84%
-8 54%
-B6.17%

2545
1,200,000
50,000
17.00
20,394,000
10,000

4

960,000
20%

1.50
360,000
600,000
22,314,000

2546

1.40

1.40

380
1336
27.32

0.44
0.79

.78

-0.06%
-0.06%
-0.22%
-0.22%
-0.35%

30.74

2547
1,200,000
50,000
17,50
21,005,820
15,000
4
1,440,000
20%
1.50
360,000
00,000
23,405,520

2547

1.3

.3

4.63
12.18
29.97

0,50
0,99
188

-1.51%
-1.51%
-6.98%
-6, 908%
-13.12%

2.43

2545
1,200,000
50,000
18.03
21,635,995
18,000
4
1,728,000
20%
1.80
380,000
600,000

24,323,985

2548

2.2
.21

181
2.8

28.50

0.27
0,38
1.28

F.84%
7.6E6%
28.89%
29.87%
A8.10%

1.59

2349
1,200,000
50,000
18.57
22,285,074
22,000
4
2,112,000
20%
1.50
380,000
600,000
25,387,074

2549

2.74

274

2.58
12,18

2997

0.32
Q.27

12T

4.88%
B6.97%
12.60%
18.00%
16.56%

4.65

2550
1,200,000
50,000
1813
22,853,627
25,000
e
2,400,000
20%
1.50
350,000
600,000

26,313,627

2850

an
321

2.08
12,18
23,57

0.18

0.22
1.22

472%
674% |
9.82% '
14.03%
12.21% °

6.76
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Men's Stuff cash flow from operation

2545 2546 2547 2548 2549 2550
Gash In Flow from operalion
Revenue 8,738,125 25,960,175 28,208,574 32,021,320 33,251,840 34,249,158
Others Revenue !
Total Cash In Flow from oparation &, 738,125 25,980,175 28,208,574 32,021,320 33,281,640 34,243,185
Gash Out Flow from operation
Variale Expenses
Selling & Admin expense 2,650,588 4,931,004 5,073,450 5,271,218 5,420.013 5,684,333
Caost of good sold 7,743,750 20,631,000 23,269,343 24,209,223 25,227,939 28,194,058
Sum of Variale Expenses 10,394,335 25,562.004 28,242,792 29,480,438 30,656,953 31,768,392
Fixed Expenses
Land
Building [ decorale ) & Equipment 1,120,000 a 0 0 0 a
Sum of Fised Expenses 1,120,000 o 0 0 0 ]
Income Tax [¥] V] 4] 6,279 696,737 693,758
Talal Gash Ol Flow from operation 11.514,338 25,562,004 28,342,793 29 486,717 31,353,600 42 4821680
Ending Cash Flow from oparation =2, T76.213 398,171 -134,218 2,534,603 1,597 950 1,767,023
Terminal value = 12,369,205
IRFE= 55.20%
NPY = 4,604,584
Ke = 20.0% Grewth of Cashflows afier 2550 = 5%
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NANUIN T :

Men's Stuff Balance Sheet

Assels
Currént Assets
Cash on hand and in banks
Accouni Receivable
Short term invesimenl
Imventory,
Long Term Assals
Land
Equipmen & Building (decorale )
Accum, Depraciation
Total Assels
Liabdlities and Cranar's Equity
Liabillies
Account Payabla
Loans
Crener Equity
Common Stock
Retain earning

Tatal Equity and Liabilifies

Men's Stufi Income Statement

Hevenue
Cost of Good Sold

Gross Profit
Selling & Admin expense
Dapreciation

Earning before interest and taxesy
Interest Payment

Earning before taxes
Income Tax

Met Income

N15USENINUNISRUNTUANNLALFIS 30,000 LAN

2545 25846 2847 2548 2549 2550
1,228,883 587,100 500,285 430,321 2,112,208 4,084,767
523,125 1,506,600 881,930 1,645 585 1,937,864 2,034,757
1,120,000 1,120,000 1,120,000 1,120,000 1,120,000 1,120,000
112,000 336.000 560,000 784,000 1,008,000 1,120,000
3,988,850 3,464,709 1,749,499 3,042.236 6,274,260 10,204,291
£86,250 1,751,550 1,857 437 1,940,700 2,037,381 2123522
4,000,000 4,000,000 4,000,000 4,000,000 2,000,000 4,000,000
-88T.400 -2, 266,751 -4,107.937 -2,895,473 236,900 4,080,769
3,988,850 3,484 700 1,749 499 3,042 226 6,274,280 10,204,291
2545 2546 2547 2548 2549 2550
8,277 500 18,079,200 18,983,160 22,147,020 23,254,371 24,417,090
5,490,000 14,012,400 14,859,492 15,825 597 16,290,045 16,988,176
787,500 4 068,800 4,123 668 6621423 6,956,326 7,428,514
2,601,763 4,790,368 4,941,038 5,117,985 5,277 841 5,445,603
112,000 224,000 224,000 224,000 224,000 112,000
-1,926,263 =947 528 =1,041,371 1,279,428 1,453,486 1.871.310
«1,826,263 -847,588 1,041,371 1,279,423 1,453,486 1.871,31C
0 o 0 0 0 £
=1,028,263 947 588 1,041,371 1.279.428 1,453,486 1.871.31C
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s Stuff Cash Flow

[
In Flow

1- prenue

.'_ hars Rewvanue

P prsmiant

pans

i Cazh In Flow

Ot Flow

fitinle Expenses

Eefling & Admin expense
Cosl of geod sold *

pum of Vanale Expenses
wed Expenses

Land

Building { decorate | & Equipment
um of Fixed Expenses

ncormne Tax

Loans

Eeresl Paymeant
Dividend

tal Cash Out Flow

Ending Caah Flow

:n's Stuff Financial Summary

Fevenue

SRIT

ded income

do, of shares
zaming Per Share
Jvidend paid

Jwvidend Fer Share

2545 2546 2547 2548 2548 2580
5754375 17,095,726 18,907,830 21,783,385 23,162,092 24,320,196
4,000,000
L]
9,754,375 17,008,725 18,807,830 21,183,365 23,162,092 24,320,198
2,601,763 4,790,388 4,534,039 5,117,595 5,277,841 5,445,603
4803.750 12,947,100 14753606  15442,334 16,202,364 16,902,035
7.405,513 17,737,488 19,667,645 20,560,329 21,480,204 22,347,638
1,120,000
1,120,000 a 4] 8] Q a
0 0 0 0 0 0
8,525,613 17,737,488  19.687,645 20,560,328 21,480,204 22,347,638
1,228,863 -641.763 779,815 £23,036 1,681,807 1,972,559
2545 2545 2547 2548 2549 2550
6277500 18,079,200 18,983,180 22,147,020 23254371 24,417,090
-1,926,263 -B4T,588  -1,041,371 1,275,426 1,453,485 1,671,310
=1,926,263 -047 EEE -1,041,371 1,279,428 1,453,466 1,671,310
40,000 40,004 40,000 40,000 40,000 40,000
-48.16 -23.89 -26.03 31,94 35.34 46.78
o 0 0 0 0 0
0 0 0 0 0 D
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en's Stuff Production cost
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Men's Slufi Financial Ratio

Shor-Term Sobhency
Current ratio

Quick ratio

Activity

| Tolal Asset Tumowver
Raceivables Turnowver
Average collection penod
Financizl Leverage

Debt ratio

Debt 1o Equity ratio
Equity multipier
Profitability

Net prafil mangin
Gross profit marngin
Met return on assets
Gross relurn on assels

Relum on eguity

Retention ratio

2845
300,000
30,000
16,50
4,950,000
5,000
4
200,000
20%
1.50
90,000
250,000

5,490,000

2545

2.55
2.55

1.57
12.00
30

0.2

1.21

~30.69%
~30.65%
—-48.20%
-48.29%
-58.33%

0.36

2548
720,000
30,000
17.00
12,236,400
10,000
4
960,000
20%
1.80
216,000
600,000

14,012,400

2548

1.20

3.64
13.36

27.32

0.51
1.02
2.02

5, 24%
-5.24%
-18.0T%
~19,07%
-28.34%

2.1

2547
720,000
30,000
17.50
12,603,482
15,000
4
1,440,000
20
1.50
216,000
GOO,000

14,559,492

2547

0.74
0.74

T.26
15,50

22.96

1.06
=17.21

~16.21

5,45%
=0.45%
-35.94%
-39.94%
-128.74%
3.84

2548
720,000
30,000
18.03
12,981,597
18,000
4
1,728,000
20%
1.50
216,000
600,000

15,525,557

2548

147

1,17

8.24
18.24

22.48

0.64

1.76

5.78%
5.78%
53.40%
53.40%
257.54%
-2.27

2549
720,000
30,000
18.57
13,371,045
22,000
4
2,112,000
20%
1.50
216,000
600,000

16,299,045

2548

1.89
1,09

ER]
12.29

25.69

0.32
0.48

1.48

5.25%
6.20%
31.20%
31.20%
54.45%
0.18

2550
720.000
30,000
19,13
13,772,175
25,000
4
2,400,000
20%
1.50
216,000
800,000
16,988,176

2550

2.58
2.86

2.98
12,29

29.69

0.2
0.26

1.26

T.66%
T.686%
22.T1%
22.71%
30.38%
2.18
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Men's Stuff cash flow. from operation

2545 2548 2647 2548 25449 2E50
iCash In Flow from operation
Ravenue 5,754,375 17,095,725 18,907,830 21,153,365 23,162,082 24,320,196
Olhers Revenue
Tatal Cash In Flow from eperation 8,754,375 17,085,725 18,907,830 21,183,365 23,182,063 24,320,198
Cash Oul Flow fram operalion
Variale Expenses
Seling & Admin expanse 2,601,763 4,790,388 4,934,039 5,117,585 5277841 5,445,803
Cost of good sold 4,803,750 12,947,100 14,763,608 16,442,334 16,202,384 16,902,035
Sum of Variale Exgenses 7,405,513 17,737,488 18,687,645 20,560,329 21,480,204 22,347,638
Ficed Expenses
Land
Building { decorale | & Equipment 1,120,000 o o 0 1} a
Sum of Fixed Expenses 1,120,000 ] 0 a 0 Q
Income Tax Q 1] o] 4] o 0
Total Cash Out Flow from aperation 8,525513 17,737,408 19,667,645 20,560,328 21,460,204 22,347 638
Ending Cash Flow from operation 2,771,138 -641.763 =TT9H15 523,035 1,681,887 1,972,659
Terminal value = 13,807,910
IRR = 39.T5%
NPV = 3,054,089
Ke = M.ﬂ;ﬁm Growth of Cashilows afier 2560 = & %
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1 |[3RN19RANA LAYALATIZYNA
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13

Fuuanane Men's Stuff Winguidnane







WHUNIFARRNARAZIANaE Men's Stuff gnaniiunne Tudl 2545

No. TIRG AMNUNNW | niguanane 2545
(18%) (18w) an | na | ma | we. | 5.a.
1 |AARiNA Men's Stuff Vol.1/02 (tInwfusn)
40,000
- wanang Men's Stuff Taemes
50,000
2 |[§aWNW Men's Stuff Vol.2/02 (TIniFnas)
40,000
- wanane Men's Stuff Taaimsg
50,000
3 |[daWNW Men's Stuff Vol.3/02 (fntfusn)
40,000
- wanang Men's Stuff Taemes
49,000
- uanane Men's Stuff nalusues
1,000
4 |3ARNN Men's Stuff Vol.4/02 (fInduaq)
40,000
- uanane Men's Stuff Tpeimss
48,000
- uanane Men's Stuff nnlalswle
2,000
5 |[§aWNW Men's Stuff Vol.5/02 (tntfusn)
40,000
- wanane Men's Stuff Taaimsg
37,000
- uanane Men's Stuff nn9lelswilel
3,000
6 [daWNW Men's Stuff Vol.6/02 (fIninas)
40,000
- uanane Men's Stuff Taeimss
37,000
- wanang Men's Stuff mnalusweilel
3,000
7 |daWNW Men's Stuff Vol.7/02 (fntfusn) 40,000




- Wanang Men's Stuff Taamss

36,000
- uanane Men's Stuff nalusues
4,000
8 [daWNW Men's Stuff Vol.8/02 (fIntnas)
40,000
- uanane Men's Stuff Tpeimss
36,000
- uanane Men's Stuff nnalelswle
4,000
9 |AAfiNA Men's Stuff Vol.9/02 (TInwfusn)
40,000
- uanane Men's Stuff Taeimss
35,000
- uanane Men's Stuff nn9lelswilel
5,000
10 |AAWNW Men's Stuff Vol.10/02 (fIninaq)
40,000
- uanane Men's Stuff Taeimss
35,000
- uanang Men's Stuff nelusuelsd
5,000
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